How the media delivers the
message: Partnership and
coordination with the media

2017 RA-IV WORKSHOP ON HURRICANE
FORECASTING AND WARNING: PUBLIC
WEATHER SERVICES PORTION

Craig Setzer
Chief Meteorologist

CBS Miami
csetzer@cbs.com



Me
Younger....and smarter?




Me
Older and wiser?

] . ’\] —— ‘
- = - - L2 i |
. ¥ ‘ |'. ‘."'
) . =







The Media
Does It Help Or Hurt The Message?




The Media
Does It Help Or Hurt The Message?

LIVE 6:48 /&
PANAMA CITY. FLORIDA




The Media
Does It Help Or Hurt The Message?

D ALLOW CHILDREN TO TRANSFER TO B"TTER SCHOOLS,



The Meteorologists
Do They Help Or Hurt The Message?




The Meteorologists
Do They Help Or Hurt The Message?

Hammerfest

P i e ’VQ Y
T =
t‘ 7 m‘msc’5

7 Harstad Kau

8 anniisund

4 Nordli




So How Do We Communicate
With Each Other?
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or groups who agree to share responsibility for achieving
some specific goal — The Free Dictionary Thesaurus

To establish a relationship, one party must make an effort

Relationships take time and continued effort

Relationships are not always successful
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Cooperative means we work together
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How can you make “sharing responsibility” happen?
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What are “specific goals” in the hurricane message?
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What does “effectively” mean?
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Who does the “organizing”?
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Partnership: a cooperative relationship between people
or groups who agree to share responsibility for achieving
some specific goal — The Free Dictionary Thesaurus

Coordination: The organization of the different
elements of a complex body or activity so as to enable
them to work together effectively — Oxford Dictionaries

Media: Communication channels through which news,
entertainment, education, data, or promotional
messages are disseminated. Media includes every
broadcasting and narrowcasting medium such as
newspapers, magazines, TV, radio, billboards, direct
mail, telephone, fax, and internet.

— The Business Dictionary
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The Media

Utah Poison Control Center reminds
everyone not to take poison
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Partnership: a cooperative relationship between people
or groups who agree to share responsibility for achieving
some specific goal — The Free Dictionary Thesaurus

Coordination: The organization of the different
elements of a complex body or activity so as to enable
them to work together effectively — Oxford Dictionaries

Media: Communication channels through which news,
entertainment, education, data, or promotional
messages are disseminated. Media includes every
broadcasting and narrowcasting medium such as
newspapers, magazines, TV, radio, billboards, direct
mail, telephone, fax, and internet.

— The Business Dictionary

Message: The substance of such a communication; the
point or points conveyed — The Free Dictionary

If a tree falls in the forest and no one is there to hear it,
does it make a sound?

If an urgent message is given and no responds to it, is it
really a message?



Building Relationships

Even when you don’t want to

Controlling The Message

Even when you don’t have time to
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